Terms and conditions

1. Durch Betitigen der Schaltfliche ,Ich bin einverstanden” kommt zwischen
Thnen und uns, der Schwarzwilder Bote Mediengesellschaft mbH,
folgender Nutzungsvertrag ("Vertrag mit Werbung" genannt) zustande:

Wir stellen Thnen journalistische Inhalte zusammen mit personalisierter
Werbung, Werbetracking, Nutzungsanalyse und externen Multimedia-
Inhalten bereit. Wir ermoglichen Thnen hierfiir die Nutzung der frei
verfligharen Inhalte von schwarzwaelder-bote.de (und soweit Sie keinen
Zugriff auf SB Plus-Artikel nehmen wollen).



Dafiir stellen Sie bestimmte auch personenbezogene Daten bereit und
erlauben deren Verarbeitung (Informationen wie Cookies, Gerite-
Kennung, IP-Adresse etc.) zu folgenden Zwecken:

m Informationen auf einem Gerét speichern und/oder abrufen

= Nutzungsanalyse und Produktoptimierung

m Soziale Netzwerke & Embeds

= Genaue Standortdaten und Abfrage von Gerateeigenschaften zur
Identifikation
m Personalisierte Anzeigen und Inhalte, Anzeigen- und

Inhaltsmessungen, Erkenntnisse tiber Zielgruppen und

Produktentwicklungen

2. Wir verarbeiten Ihre fiir den Vertrag mit Werbung bereitgestellten Daten
aufgrund von Art.6 Abs.1 S.1 lit.b) DSGVO zur Vertragserfiillung wie in
diesen Datenschutzhinweisen dargestellt. Sie konnen fiir diese

Datenverarbeitung jederzeit datenschutzrechtliche Erklarungen
(Widerspruch) gemald § 327q Abs.1 BGB im Footer von
www.schwarzwaelder-bote.de abgeben.

3. Ihnen steht grundséatzlich ein Widerrufsrecht flir Fernabsatzvertrage zu (§
356 BGB).

4. Wenn Sie der Datenverarbeitung widersprechen - dies ist im Footer von
www.schwarzwaelder-bote.de unter Leser ohne Abonnement den Link

"Widerspruch" moglich -, kiindigen wir fristlos den Vertrag mit Tracking,
da uns aufgrund der weggefallenen Werbemoglichkeiten die Fortsetzung
wirtschaftlich nicht zumutbar ist. Mit der Kiindigung entfallt die Nutzung
von schwarzwaelder-bote.de. Sie konnen jederzeit unsere SB Plus-Abos in

Anspruch nehmen oder erneut einen Vertrag mit Werbung abschliel3en.

5. Sie konnen den Vertrag mit Tracking jederzeit mit sofortiger Wirkung
kiindigen, indem Sie im Footer von www.schwarzwaelder-bote.de unter

Leser ohne Abonnement den Link "Vertrag mit Tracking kiindigen"
auswahlen und auf der sich 6ffnenden Bestatigungsseite kiindigen. Dies
hat die sofortige Beendigung des Vertrages mit Tracking zur Folge. Mit der
Kiindigung entfallt die Nutzung unseres Angebots. Sie konnen jederzeit
unsere SB Plus-Abos in Anspruch nehmen oder erneut einen Vertrag mit

Tracking abschlief3en.

6. Wenn Sie schwarzwaelder-bote.de auf verschiedenen Geriten nutzen
mochten, miissen Sie fiir jedes Gerit einen Vertrag mit Tracking
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abschliefden. Auch fiir einen Widerspruch gegen die Datenverarbeitungen
und fiir die Kiindigung ist es erforderlich, dass Sie diese mit jedem Gerat
vornehmen. Es ist uns nicht moéglich, Sie geratetibergreifend zu
identifizieren, so dass wir IThnen weder die Vertragsschliisse noch deren
Beendigung anhand der von IThnen verwendeten Gerate zuordnen konnen.

7. Der Einsatz von Programmen, die dafiir sorgen, dass auf Webseiten
enthaltene Werbung dem Betrachter nicht dargestellt wird (sog.

Werbe-/adblocker oder Werbefilter), verstolst nach Abschluss des Vertrages

mit Tracking gegen diese Vertragsbedingungen und berechtigt uns zur
fristlosen Kiindigung.

8. Auf Rechtsverhaltnisse zwischen IThnen und uns findet ausschlief3lich das

Recht der Bundesrepublik Deutschland Anwendung. Sollten einzelne

Bestimmungen dieser Nutzungsbedingungen unwirksam sein, so wird der

Vertrag mit Tracking davon im Ubrigen nicht beriihrt.

Diese Vertragsbedingungen konnen von Ihnen oben unter "als pdf speichern"
abgerufen und ausgedruckt werden.

Schwarzwalder Bote Mediengesellschaft mbH

gesetzlich vertreten durch den Geschiftsfithrer Carsten Huber
Kirchtorstralie 14

78727 Oberndorf am Neckar

Tel.: 07423 /78 -0

Fax: 07423 /78 - 328

E-Mail: service@schwarzwaelder-bote.de

Amtsgericht Stuttgart HRB 480886

USt. IdD-Nr. DE 183 763 094

E-Mail: service@schwarzwaelder-bote.de

Fragen zu Threm gedruckten Abonnement:
Telefon: 0800 - 780 780 2

Fragen zu Ihrem digitalen Abonnement:
Telefon: 0800 - 780 780 9

Fax: 07423 /78 - 328
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mailto:service@schwarzwaelder-bote.de

Informationen auf einem Gerat speichern bzw.
abrufen

Zur Bereitstellung der unterschiedlichen Dienste und Inhalte konnen Cookies,
Gerate-Kennungen oder andere Informationen auf Threm Gerat gespeichert und
abgerufen werden.

Usage analysis, marketing & personalisation

In order to further develop and improve its products, the publisher requires a
usage analysis. This evaluates visitor flows and includes information on visitor
behaviour, interests or demographic information, such as age group or gender,
in the form of pseudonymous values. This enables the publisher to identify
when its digital offerings are used most frequently, which functions are reused
and which areas require optimisation. For these purposes, profiles, i.e. data
summarised for a usage process, are created and information is stored in a
browser or on a terminal device and read from it.

The information collected includes, in particular, websites visited and elements
used there, as well as technical information such as the browser used, the
computer system used and information on usage times.

Soziale Netzwerke und Embeds



Einbindung von Inhalten

Wir setzen Embeds, also Einbettungen von Inhalten ein, um unsere Angebote zu
optimieren und Ihnen interessante Inhalte anzubieten.

Dabei handelt es sich neben Videos zum Beispiel um Social Media Posts, Karten
oder Musikplayer. Die jeweilige Einbettung erfolgt durch das technische
Verfahren des sogenannten Framings. Beim Framing wird durch das blof3e
Einfiigen eines bereitgestellten HTML-Links in den Code einer Website ein
Wiedergaberahmen (Englisch: frame) auf unseren Seiten erzeugt und so ein
Abspielen des auf den Servern der Drittplattform gespeicherten Inhaltes
ermoglicht.

Wir haben diese Inhalte in der Regel, soweit dies durch die Hersteller der
verwendeten Einbettungen uns technisch bereitgestellt wird, technisch so
eingebunden, dass beim Aufruf einer Seite mit Embeds einer Drittplattform
nicht automatisch Daten an diese weitergeleitet werden. Nur, wenn Sie die
Embeds mit einem Klick auf ,,Zustimmen und laden” aktivieren, werden die
Elemente der Drittanbieter geladen. Erst dann werden vom Drittanbieter ggf.
Cookies gesetzt und tiber Ihren Browser Daten an den jeweiligen Anbieter wie
Twitter oder Instagram Uibertragen.

Einige solcher Inhalte stammen auch von sozialen Netzwerken oder anderen
Unternehmen aus den USA. Durch die Einbindung deren Inhalte konnen
Cookies und ahnliche Techniken von diesen eingesetzt werden und Daten an
diese in die USA iibermittelt werden (z.B. IThre IP-Adresse, Browserinformation,
Cookie-ID, Pixel-ID, aufgerufene Seite, Datum und Zeit des Aufrufs). Einzelheiten
zu den eingebundenen Inhalten der einzelnen Netzwerke bzw. dieser
Unternehmen und den bei diesen stattfindenden Datenverarbeitungen sowie
Ihren Datenschutzrechten, die auch werbliche Zwecke umfassen konnen, finden
Sie in den folgenden Zeilen. Mit einem Opt-In erkldren Sie sich einverstanden,
dass Embeds der folgenden Anbieter jeweils zukiinftig automatisch geladen
werden konnen:

= Meta Platforms, Weitere Informationen zum Datenschutz finden Sie hier.

= Instagram, Weitere Informationen zum Datenschutz finden Sie hier.

» Twitter, Weitere Infomation zum Datenschutz finden Sie
hier.

» Vimeo, Weitere Infomation zum Datenschutz finden Sie
hier.

= Google Maps der Google Inc., Hier finden Sie ndhere Informationen zu
Zweck und Umfang der Datenverarbeitung durch Google und Ihre


https://de-de.facebook.com/policy.php
https://help.instagram.com/519522125107875
https://twitter.com/privacy?lang=de
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diesbezuiglichen Einstellungsmoglichkeiten zum Schutz Ihrer Privatsphare.

= Bandcamp, Weitere Infomation zum Datenschutz finden Sie
hier.

= SoundCloud, Weitere Infomation zum Datenschutz finden Sie hier.

= CartoDB, Weitere Infomation zum Datenschutz finden Sie
hier.

= Thinglink, Weitere Infomation zum Datenschutz finden Sie
hier.

= Knightlab(Timeline JS, Juxtapose), Weitere Infomation zum Datenschutz
finden Sie hier.

m Giphy, Weitere Infomation zum Datenschutz finden Sie hier.

= Spotify, Weitere Infomation zum Datenschutz finden Sie hier.

» Reddit, Weitere Infomation zum Datenschutz finden Sie hier.

= Youtube, Weitere Infomation zum Datenschutz finden Sie hier.

= Datawrapper, Weitere Infomation zum Datenschutz finden Sie hier.

= Yumpu, Weitere Infomation zum Datenschutz finden Sie hier.

m TikToK, Weitere Information zum Datenschutz finden Sie hier.

= glomex, Weitere Information zum Datenschutz finden Sie hier.

Widerspruch

Ihre erteilte Freigabe, Einwilligung (Aktivierung der Embeds durch OK Button)

wird im Local Storage Thres verwendeten Browsers gespeichert. Sie konnen Ihre

erteilte Einwilligung jederzeit widerrufen, indem Sie den Zwischenspeicher

(Cache) Ihres Browsers leeren oder liber die Datenschutz-Einstellungen - am Ful3

der besuchten Website steuern.

Rechtsgrundlage der Datenverarbeitung ist die Einwilligung gemafd Art. 6 Abs. 1

S.11it. a) DS-GVO, wenn die Embeds technisch so gesteuert werden konnen.

Die Analyse erfolgt zum Zweck der Vertragserfiillung (Art. 6 Abs. 1 S. 1 1it. b)
DSGVO).

Genaue Standortdaten und Abfragen von
Gerateeigenschaften zur Identifikation
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Uber die Speicherung von Cookies auf den jeweiligen Endgeriten oder das
Auslesen dieser Cookies konnen Informationen zur Identifikation gewonnen
oder der Standort des Endgerats ermittelt werden.

Personalisierte Anzeigen und Inhalte, Anzeigen- und
Inhaltsmessungen, Erkenntnisse uber Zielgruppen
und Produktentwicklungen

Damit Sie bei der Nutzung unserer digitalen Angebote relevante Informationen
schneller und zuverlassig finden, bieten wir Thnen die Moglichkeit, unser
digitales Angebot fiir sich zu personalisieren - etwa indem Sie iiber ,,Mein SB“
bestimmte Artikel oder Themen als gemerkt markieren. Uber Thre Interessen
konnen wir Thnen auch passende Informationen anzeigen. Wir werben fiir
unsere Produkte und bieten unsere Angebote auch auf Websites Dritter an.
Natiirlich sollten diese zu Ihren Bediirfnissen passen. Hierzu verwenden wir
Ihre Interessen, die wir durch unsere Nutzungsanalyse gewonnen haben. Dabei
konnen wir auch feststellen, ob unsere Werbung wirkt und welchen Erfolg sie
hat.

The publisher's digital products, like its print products, are subject to the
requirements of credible and professional quality journalism. This costs money,
which is why the publisher offers selected third parties advertising space in its
digital products for usage-based advertising, similar to advertisements in print
products. The respective advertising partner uses its own technologies and
cookies to display the content. With the help of the insights gained from user
behaviour, advertisements and content can be displayed in a more targeted
manner, the user-friendliness of the digital offerings can be improved, and new
products can be developed. Users can find a current overview of these third
parties in the data protection settings. The publisher is also keen to limit the
number of third parties. These third parties are subject to constant review, so it
is possible that third parties may be added or removed. However, users have an
up-to-date overview at all times. The way in which third parties are selected and
their use of advertising space for personalised advertisements does not change.



The publisher uses the Transparency and Consent Framework of IAB Europe 2.2

to manage this type of advertising in compliance with data protection
regulations. This framework of the Interactive Advertising Bureau Europe ("IAB
Europe"), an industry association for online marketing, defines and monitors the
data protection-compliant display of advertising.

Advertising via the IAB TCF

IAB Europe has defined the following purposes for the processing of data,
including the personal data of users, in order to manage advertising in
compliance with data protection regulations:

Saving or accessing information on a terminal device (Purpose 1)

Cookies, terminal device or similar online identifiers (e.g. login-based
identifiers, randomly generated identifiers, network-based identifiers) may be
stored on or read from your terminal device together with other information
(e.g. browser type and browser information, language, screen size, supported
technologies, etc.) in order to recognise it each time it accesses an app or a
website. This is done for one or more of the processing purposes listed here.
Most of the processing purposes explained in this notice are based on the
storage of or access to information on your device when you use an app or visit a
website. For example, it may be necessary for a provider or website operator to
store a cookie on your device when you first visit a website in order to recognise
it on your next visits (by retrieving this cookie each time).

Use of reduced data to select adverts (Purpose 2)

Adverts presented to you on this service may be based on reduced data, such as
the website or app you are currently using, your approximate location, your
device type or the content you are interacting with (or have interacted with) (e.g.
to limit the frequency of adverts displayed to you).

*Examples

m A car manufacturer wants to advertise its electric vehicles to
environmentally conscious users who live in the city after hours. The
advert is presented on a page with related content (e.g. an article about
climate protection measures) after 6.30pm to users whose vague location
suggests that they are in an urban area.

= A major manufacturer of watercolour paints wants to run an online
advertising campaign for its latest watercolour range. The aim is to
diversify the target audience to reach as many amateur and professional


https://iabeurope.eu/iab-europe-transparency-consent-framework-policies/

artists as possible and to avoid showing the advert alongside inappropriate
content (e.g. articles about painting a house). The number of adverts you
are presented with is determined and limited to avoid them being shown
too often.

Creation of profiles for personalised advertising (Purpose 3)

Information about your activities on this service (such as completed forms,
viewed content) may be stored and combined with other information about you
(e.g. information from your previous activity on this service or other websites or
apps) or similar users. This is then used to create or improve a profile about you
(this may include, for example, possible interests and personal characteristics).
Your profile may be used (including at a later date) to enable us to present you
with adverts that are likely to be more relevant to you based on your potential
interests.

*Examples

m For example, if you read several articles about the best bicycle accessories
in the trade, this information can be used to create a profile about your
interest in bicycle accessories. Such a profile can be used or improved at a
later stage on the same or another website or app to show you adverts for a
specific brand of bicycle accessories. If you are also looking at a
configurator for a vehicle on a luxury car manufacturer's website, this
information may be combined with your interest in bicycles to refine your
profile and lead to the assumption that you are interested in luxury bicycle
equipment.

= A clothing company wants to promote its new collection of high-quality
baby clothes. It contacts an agency that has a network of high-income
customers (e.g. high-end supermarkets) and asks the agency to create
profiles of young parents or couples who can be assumed to be affluent and
have recently had a baby, so that these can later be used to advertise in
partner apps.

Use of profiles to select personalised advertising (Purpose 4)

Advertising displayed to you on this service may be based on your advertising
profile. This advertising profile may include your activities (such as completed
forms, viewed content) on this service or other websites or apps, possible
interests and personal characteristics.

*Examples



m An online retailer wants to advertise a limited range of running shoes. They
want to target adverts to users who have previously viewed running shoes
in their mobile app. Tracking technologies could be used to recognise that
you have previously used the mobile app to search for running shoes so
that you are shown the relevant adverts in the app.

m A profile created for personalised advertising relating to a person who has
searched for cycling accessories on a website may be used to present the
relevant cycling accessories advertisement on another company's mobile

app.

Creating profiles to personalise content (Purpose 5)

Information about your activities on this service (such as: completed forms,
non-promotional content viewed) may be stored and combined with other
information about you (such as your previous activity on this service or other
websites or apps) or similar users.

This is then used to create or complete a profile about you (this may include, for
example, possible interests and personal characteristics). Your profile may be
used (including at a later date) to show you content that is likely to be more
relevant to you based on your potential interests, for example by changing the
order in which content is shown to you to make it even easier for you to find
content that matches your interests.

*Examples

m You read several articles on a social media platform about how to build a
tree house. This information can be added to a profile to record your
interest in content about outdoor activities and do-it-yourself instructions
(with the aim of enabling the personalisation of content so that you are
presented with more blog posts and articles about treehouses and wooden
cabins in the future, for example).

= You watched three videos about space exploration on different TV apps. An
independent news platform that you have not previously used creates a
profile based on this usage behaviour and identifies space exploration as a
topic of potential interest for future videos.

Use of profiles to select personalised content (Purpose 6)

Content presented to you on this service may be based on your personalised
content profiles, which include your activities on this or other services (such as
forms you submit, content you view), possible interests and personal
characteristics, such as the changed order in which content is displayed to you,



to make it even easier for you to find (non-advertising) content that matches
your interests.

*Examples

m You read articles about vegetarian food on a social media platform and
then use the cooking app of a company that is independent of the platform.
The profile created about you on the social media platform is used to
present you with vegetarian recipes on the home page of the cookery app.

® You have watched three rowing videos on various websites. When you use
your TV app, a video sharing platform that is independent of the websites
recommends five more rowing videos that may be of interest to you, based
on a profile that was created about you when you watched the online
videos on these websites.

Measurement of advertising performance (Purpose 7)

Information about which adverts are presented to you and how you interact
with them can be used to determine how much an advert has appealed to you or
other users and whether the objectives of the advertising campaign have been
achieved. The information includes, for example, whether you have viewed an
advert, whether you have clicked on it, whether it has encouraged you to buy a
product or visit a website, etc. This information is helpful in determining the
relevance of advertising campaigns.

*Examples

m You clicked on an advert on a website operator's website about a "Black
Friday" discount from an online shop and bought a product. Your click is
linked to this purchase. Your interaction and that of other users is
measured to find out how many clicks on the advert led to a purchase.

= Sie gehoren zu den wenigen, die in der App eines App-Betreibers auf eine
Werbung, liber einen Rabatt anldsslich eines besonderen Ereignisses (z.B.
sinternationaler Tag der Anerkennung®), eines Online-Geschenkeshops
geklickt haben. Der App-Betreiber mochte Statistiken dariiber erhalten,
wie oft eine bestimmte Anzeige innerhalb der App, insbesondere die
Anzeige zu einem besonderen Ereignis (z.B. ,internationaler Tag der
Anerkennung®) von IThnen und anderen Benutzern angesehen oder
angeklickt wurde, um dem App-Betreiber und seinen Partnern (wie
Agenturen) zu helfen, die Anzeigenschaltung zu optimieren.

Measuring the performance of content (Purpose 8)
Information about what advertising is presented to you and how you interact



with it can be used to determine whether (non-advertising) content has reached
the intended target group and matched your interests, for example. This
includes, for example, information about whether you have read a particular
article, watched a particular video, listened to a particular podcast or looked at a
particular product description, how much time you have spent on that service
and the websites you have visited, and so on. This information helps to
determine the relevance of (non-advertising) content that is displayed to you.

*Examples

®= You have read a blog post about hiking in the mobile app of an app operator
and tapped on a link to a recommended similar post. Your interactions are
recorded to show that the first post about hiking was useful to you and that
it successfully encouraged you to read the similar post. This information is
measured to determine whether more posts about hiking should be created
in the future and where they should be placed on the home screen of the
mobile app.

® You were presented with a video about fashion trends, but you and several
other users cancelled it after 30 seconds. This information will be used to
evaluate the appropriate length of future fashion trend videos.

Analysing target groups through statistics or combinations of data from
different sources (Purpose 9)

Based on the combination of data sets (such as user profiles, statistics, market
research, analytics data), reports can be created about your interactions and
those of other users with advertising or (non-advertising) content in order to
identify common characteristics (e.g. to determine which target groups are
receptive to an advertising campaign or to certain content).

*Examples

» The owner of an online bookstore wants to analyse how many visitors have
visited his website without buying anything, or how many have visited the
website to buy the latest celebrity biography of the month, as well as the
average age of visitors and how many of them are male or female, broken
down by category. Data about your navigation on the website and your
personal characteristics is then used and combined with other such data to
create these statistics.

m An advertiser wants to better understand the type of audience that
interacts with their adverts. They commission a research organisation to
compare the characteristics of users who have interacted with the ad with
typical attributes of users of similar platforms across different devices.



This comparison shows the advertiser that their target audience mainly
accesses the advert via mobile devices and is likely to be between the ages
of 45-60.

Development and improvement of offers (Purpose 10)

Information about your activities on this website, such as your interaction with
adverts or content, can help to improve products and offers and to develop new
products and offers based on user interactions, the type of target group, etc. This
processing purpose does not include the development, supplementation or
improvement of user profiles and identifiers. This processing purpose does not
include the development, enhancement or improvement of user profiles and
identifiers.

*Examples

= Information about your activities on this offer, such as your interaction
with adverts or content, can help to improve products and offers and to
develop new products and offers based on user interactions, the type of
target group, etc. This processing purpose does not include the
development, enhancement or improvement of user profiles and
identifiers.

m An advertiser is looking for a way to display adverts on a new type of
device. It collects information about how users interact with this new type
of device in order to determine whether it can develop a new mechanism
for displaying adverts on this type of device.

Use of reduced data to select content (Purpose 11)

Content presented to you on this service may be based on reduced data, such as
the website or app you are using, your approximate location, your device type or
information about what content you interact (or have interacted) with (e.g. to
limit how often you are shown a video or article).

*Examples

m A travel magazine has published an article on its website about the new
online courses offered by a language school to improve the travelling
experience abroad. The travel school's blog posts are inserted directly at
the bottom of the page and selected based on your approximate location
(e.g. blog posts with the syllabus for the course of a language that is not the
language of your country).

= A mobile app for sports news has introduced a new section with articles
about the latest football matches. Each article contains videos with



highlights of the game hosted by an external streaming platform. If you
fast-forward a video, this information can be used to play a shorter video
afterwards.

Special processing purposes
The user has no choice for the following two special processing purposes, as
these are absolutely necessary to provide the service.

= Ensuring security, preventing and detecting fraud and troubleshooting:
Your data may be used to monitor and prevent unusual and potentially
fraudulent activities (for example, regarding advertising, advertising clicks
by bots) and to ensure that systems and processes function properly and
securely. The data may also be used to resolve problems that you, the
website or app operator or the advertiser may have in delivering content
and adverts and in your interaction with them.
Example
An advertising intermediary delivers adverts from different advertisers to
its network of partner websites and apps. The advertising intermediary
notices a sharp increase in clicks on adverts from a particular advertiser.
He analyses the data regarding the source of the clicks and finds that 80%
of the clicks are from bots and not humans.

= Provision and display of advertising and content: Certain information
(such as IP address or device features) is used to ensure the technical
compatibility of the content or advertising and to enable the transfer of the
content or advertising to your device.
Example
When you click on a link in an article, you are usually redirected to another
page or another part of the article. To this end, 1°) your browser sends a
request to a server linked to the website, 2°) the server responds to the
request ("here is the article you requested") using technical information
contained by default in the request sent by your terminal in order to
properly display the information/images that are part of the article you
requested. Technically, such an exchange of information is necessary to
provide the content that is displayed on your screen.

= Store and transmit your data protection choices: The choices you make in
relation to the purposes and companies listed in this notice will be stored
and made available to the companies concerned in the form of digital
signals (e.g. a character string). Only in this way can both this service and
the companies concerned respect the respective decisions.
Example:
If you visit a website and are given the choice of whether or not to consent



to the use of profiles for personalised advertising, the decision you make
will be stored and transmitted to the advertising providers concerned so
that your decision is taken into account in the advertising presented to you.

Functions
For the following functions, personal data will be used for one or more of the
above purposes if you consent to these purposes.

» Matching and combining data from different data sources:__ Information
about your activities on this service may be matched and combined with
other information about you from different sources (e.g. your activities on
another online service, your use of an in-store loyalty card or your
responses to a survey) to support the purposes explained in this
framework.

m Linking of different devices:__ To support the purposes set out in this
framework, it may be determined whether it is likely that your device is
connected to other devices belonging to you or your household (e.g.
because you are logged into the same service on both your mobile phone
and your computer or because you use the same internet connection on
both devices).

= Identification of end devices based on automatically transmitted
information: Your end device can be distinguished to support the purposes
explained in this framework using information that it automatically
transmits when accessing the Internet (e.g. the IP address of your Internet
connection or the type of browser you use).

Special functions
For the following special functions, personal data will be used for one or more of
the above-mentioned purposes, provided that you consent to these purposes.

= Use of precise geographical data: With your consent, your precise location
(within a radius of less than 500 metres) may be used to support the above
purposes.

= Active scanning of device characteristics for identification: With your
consent, certain characteristics of your device may be queried and used to
distinguish it from other devices (e.g. the fonts or plugins installed, the
resolution of your screen) to support the above purposes.



Copyright

1. Die Nutzung unserer Publikationen, insbesondere der journalistischen
Inhalte, ist ausschliefllich zu eigenen, nicht kommerziellen Zwecken
zulassig, soweit der Nutzer bei der Registrierung nicht das Recht zur
kommerziellen Nutzung am Einzelplatz beantragt hat. Eine Weitergabe der
Inhalte an Dritte ist untersagt, unabhingig von Zweck und Art der
Weitergabe. Dariiber hinaus gehende Nutzungen sind ohne ausdriickliches
Einverstandnis des Verlages untersagt, und zwar unabhangig von einem
moglichen Schutz dieser Inhalte nach dem UrhG und unabhéngig von der
Reichweite eines solchen gesetzlichen Schutzes. Unzulassig ist es insb.
unsere Publikationen, ganz oder teilweise zu dem Zweck der Herstellung,
Unterstiitzung, Verbesserung oder des Betriebs anderer Nachrichten- und
Informationsangebote oder sonstigen (kommerziellen) Zwecken a) mit
technischen Hilfsmitteln wie z.B. Crawler, Spider, im Wege des Scrapings
oder des Text- und Data Minings auszulesen, zu analysieren, aufzubereiten
oder zu indexieren; b) mit Hilfe von Programmen Kiinstlicher Intelligenz
zu bearbeiten oder auf sonstige Weise zu verandern, zu libersetzen,
umzuformulieren, zu kiirzen oder zusammenzufassen; oder c) zu
veroffentlichen oder abgegrenzten Personenkreisen oder einzelnen Dritten
zur Verfugung zu stellen, sei es in ihrer urspriinglichen Form oder in
bearbeiteter, iibersetzter, umformulierter, gekiirzter, erweiterter oder
zusammengefasster Form, unabhingig vom Ubertragungsweg (Online oder
in anderer Weise) in jedweder Form zu veroffentlichen oder zu verbreiten.
Handlungen, die nach dem Urheberrechtsgesetz zwingend erlaubt sind,
bleiben von den vorstehenden Regelungen unberiihrt. Nutzungen, die
nach dem Urheberrechtsgesetz nicht erlaubt sind, werden durch die
vorstehenden Regelungen auch fiir den Einzelfall nicht erlaubt. Weiter ist
es nicht erlaubt, unsere Publikationen zum Training, der Entwicklung
und/oder der Verbesserung von (generativen) KI-Systemen zu nutzen. Der
Verlag behalt sich insbesondere das Recht zum Text- und Datamining im
Sinne von § 44b UrhG ausdriicklich vor.

2. Weitergehende Rechte, inshesondere das Recht zur kommerziellen
Nutzung der journalistischen Inhalte (z. B. Wiederveroffentlichung) sowie
ubertraghare Nutzungsberechtigungen, Medienbeobachtung und -analyse,
Mehrplatzlizenzen oder Lizenzen fiir Bibliotheken und Schulen konnen



uber den Verlag erworben werden. Rechte zur Erstellung eines
elektronischen Pressespiegels konnen tiber die Presse-Monitor
Deutschland GmbH (PMG) bezogen werden (wWww.pressemonitor.de).



http://www.pressemonitor.de/

